Convergence: Fostering Innovations in Applications

Plenary Session:

Location Analytics -
A New Dimension for your
Applications

‘ Agendra Kumar
President, Esri India




WHY Location?




| ocation Data Is Pervasive
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Why Is Location So Compelling Now

Maps communicate

Spatial analysis is powerful

New technology is making location easier

....Better and Faster Decision Making
.. . Improved Communication
. . . Increased Efficiency







A New Set of Questions

What's the social sentiment for i How do | better
My brand or products predict demand and price?

=~ How do | optimize my A R EEw e
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ANALYTICS on weather & trends ANALYTICS
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True for All Industries
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Real Estate Executive Suite Marketing

Operations Finance Customer
Sales HR Support




Location as a Platform

Location
Platform



Location Platform
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Connect Everyone
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Geospatial
- Professionals

ocation Platform Integrates and
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" Making Mapping and Location Analysis
Avattable-Aeross—Organizations



The Platform Geo-enriches Enterprise Systems
Providing Mapping, Spatial Analysis, and Reporting

Age Pyvamid

Microsoft Office _f:-_“_ Business Systems

DAPOS

Esri Maps
for ...

- Office

- IBM Cognos

- SharePoint

- MicroStrategy
- SAP

- Sales Force

- Dynamics




Enrich Your Analysis

Business Data
Lifestyle Data

Demographics

Your Data

Your Data Location
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Age Pyramid
MANY Men, age 25-29
FEW  Men, age 35+

Wemen
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Energy and Location
s

Operations Production & Risk Performance
Planning Operations Management Management Distribution




Retail and Location
)

Market Store .
Planning \YETGlilgle Operations Merchandising Distribution




Market Planning & Analytics

- Customer & Demographic Analysis
- Research & Development
- Expanding International Markets
- Forecasting

- Category Localization
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Network Planning

Network Performance
Site Performance
Market Penetration

Cudllise vs. Mercedes-Benz
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- Where should we place our distribution centers to minimize costs

Location Optimization

and maximize our reach?

- Service Areas
- Proximity to customers
- Suitable transportation



Supply Chain Resiliency & Risk

- Risk Analysis
- Situational Awareness —

- Mitigation
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Performance Management

Sales Analysis and Reporting
Executive Dashboard Enablement
Bl / ERP / CRM Integration

Sales Staff Optimization
Territory Alignment
Field Applications
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Operational Efficiency

Facility / Asset Management
Environmental Health & Safety

“ GM_PravingGraunds,mxd - ArcMap - Arcinfa

Logistics

Flost Management Saluticn
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ISTRIBUTION

PERFORMANCE
MANAGEMENT

PRODUCTION &
OPERATIONS
OPERATIONS
PLANNING

LOCATION ANALYTICS PLATFORM
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Geo-Enabled Business

.




IT infrastructure Price Optimization Social Media Analytics Customer Survey Operations

Sales & Inventory
Forecasting Business Continuity Workforce Management

analysis

Financial Services Promotions







